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REZULTAT – SEESHCPI MODEL 
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RESULTS – SEESHCPI MODEL 
– SVETI KRIŽ ZAČRETJE
Primarily,	municipality	Sveti	Križ	Začretje	was	
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SLIKA 1. INTERPRETIRANI DETALJI S 
LOVRENČIĆEVIH SLIKA
FIGURE 1. INTERPRETED DETAILS FROM 
DRAWINGS BY LOVRENČIĆ
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SLIKA 2. ZNAK SVETI KRIŽ ZAČRETJE
FIGURE 2. TRADEMARK – SVETI KRIŽ ZAČRETJE
SLIKA 3. PISMO SVETI KRIŽ  / FIGURE 3. TYPEFACE SVETI KRIŽ
Siniša Hajdaš Dončić, Nikola Đurek  POLAZIŠNE OSNOVE U KREIRANJU BRANDA KROZ MODEL LOKALNE ODRżIVOSTI




















































ica Et Turistica, Vol 3 (2017), N
o. 2, pp. 99-184
144
SLIKA 4. PRIMARNI SLOGAN
FIGURE 4. PRIMARY SLOGAN
SLIKA 5. SEKUNDARNI SLOGAN
FIGURE 5. SECONDARY SLOGAN
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